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Across brand spaces, experience architecture, and trade show environments, the boundaries 
between design, technology, and communication are blurring. Companies invest heavily in 
showrooms, corporate spaces, and events that make brand and technology equally tangible. One 
trend is clear: technical planning is becoming a strategic success factor and this is precisely 
where CMY Brand Solutions has carved out a remarkable position. 

 
Between Design Ambition and Engineering Discipline 

 
CMY Brand Solutions is neither a classic exhibition builder nor a conventional MEP firm. The 
company operates in the intersection where technical engineering meets spatial storytelling. The 
scope spans audio, video, lighting, and electrical systems, always tied to architectural and brand 
strategy thinking. 

 
Only a few players truly master this interface: many engineering firms can calculate, yet not stage; 
creative agencies can stage, but often lack the technical depth needed to deliver durable, safe 
installations. That is CMY’s strength. 

 
Neutrality as a Quality Promise 

 
A central reason why companies like Audi, Viessmann, or AEG work with CMY is manufacturer 
independence. CMY sells no hardware and no proprietary systems. Instead, they plan neutrally, 
run professional tenders, and accompany delivery through acceptance. 

 
For large brands, that means transparent costs, no conflict of interest, and a planning partner who 
isn’t trying to ‘push’ their own kit. This separation of planning and execution has long been 
standard in architecture — in media technology it is still the exception. 

 
Experience at the Premium End 

 
CMY operates where mistakes get expensive. Brand pavilions, highend showrooms, and corporate 
spaces are one-offs, often built under time pressure with many stakeholders. Here, experience, 
process reliability, and communication skills matter more than headcount. 

 
The team brings decades of event technology, architecture, and systems integration experience. 
They keep complex projects on track without sacrificing the creative idea something architects 
and brand owners explicitly value. 
 
 
 
 
 
 
 
 
 



 
 
 

 
Interface Competence as the Key 

 
CMY’s real value lies in coordinating technical interfaces. Audio, lighting, media, electrical, safety, 
and fire protection in modern projects, these systems interlock. A planning error in one discipline 
can jeopardize the entire schedule. 

CMY scores with precise engineering and clear processes. They speak the language of architects 
and of system integrators alike. This ability to span both worlds is a main reason they show up in 
interdisciplinary teams for international brand architecture. 

 
Trust Through Engineering Discipline 

 
In a field where improvisation is common, CMY relies on classic engineering virtues: clean 
documentation, structured planning, and traceable tendering. It sounds dry and is exactly why 
premium clients appreciate it. Brands that value quality and consistency are not looking for a 
‘creative agency with a tech department’, but a technical partner who delivers under pressure. 

 
CMY Brand Solutions represents a new generation of technical planning studios operating 
between design and engineering. They are neither system vendors nor show producers they are 
planners with brand literacy. 

So why do so many blue-chip names work with them? Less due to marketing or size more 
because they fill a gap long open in the market: technical clarity in creative projects. As brand 
spaces become more complex, that clarity is a decisive competitive edge. 


